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The Mobile Internet

Operators and handset manufacturers are beginning to
capitalise on our desire for ‘internet on the move’; offering
faster networks, reduced data charges and large-screened
devices supporting rich media.

Many companies now recognise the value of mobile within
their marketing strategies to raise brand awareness, generate
leads and interact with customers.

Mobile 1Q believes that ‘made for mobile’ sites are crucial to
optimise the user experience on each handset, and to
leverage the unique capabilities of mobile.

Why choose Mobile 1Q?

Mobile 1Q has the skills, tools and experience to create
compelling mobile sites very quickly and cost-effectively. We
offer a fully outsourced service as well as hosted and licensed
solutions allowing you to create your own sites.

Our Fabric™ platform insulates you from the technical
complexities of mobile and optimises your site for each
handset. All aspects of your mobile sites are managed
through a web interface, without technical development.

A mobile site can be up and running within a few days.

We enjoy a reputation for excellent customer service and you
will have access to our quality support, advice and the latest
Fabric™ enhancements.

Layout and Styling

Fully brand your mobile site using any layout and styling,
including images, tables, lists and text. Images are
automatically reformatted and resized to suit each device:

Content

Enhance your mobile sites with downloadable mobile content.
Devices only see links to content they support.

Fabric™ supports free, premium and ad-funded services with
built-in billing mechanisms including Bango:

Interaction

Engage users by offering competitions, search, quizzes,
voting, and content rating.

Generate leads from your mobile site by offering click to call
links and capture personal data via forms:

Promotion

Ensure users find your mobile site by: buying banner ads on
popular mobile sites, promoting shortcodes to return a
bookmark, registering with mobile search engines, adding a
web trigger on your web site and encouraging viral marketing
with Send to a Friend.

Fabric™ also allows you to sell sponsorship, ad banners and
video pre-rolls to other advertisers on your own sites.

Reporting

The reporting within Fabric™ provides you with real-time
statistics on unique users, user sessions, users’ operators,
page impressions, downloads, revenue, most popular content.

Other reports help you to optimise your sites for the most
popular devices, 3" parties referring most users to your sites,
top search words and the success of particular links on your
pages.

Fabric™ allows you to run the reports for any date range and
save them as pdf, excel or html.




Content Cataloguing

Content Iltems

Fabric™ makes the cataloguing of downloadable and
editorial mobile content quick and easy. Videos, ringtones,
full tracks, voicetones, games, articles, wallpapers and
screensavers are all supported.

Each content item supports a full range of catalogue
information available for use when displaying the item, and
within reports. You can also provide preview, thumbnail and
banner images to enhance your site.

Price tiers control the pricing for premium sites.

Content items can be categorised using your own categories
allowing you to style, report, search and organise by
category.

Content Item Catalogue Properties within Fabric™

Content Item Thumbnail Image within Fabric™

Fabric™ separates the content catalogue from the site’s
pages: layouts and styling can be changed without needing
to update each content item; and content can be shared
across multiple services.

3rd Party CMS Integration

If you already use a CMS to manage your mobile content,
Mobile 1Q can integrate your CMS with Fabric™ allowing you
to benefit from the Fabric™ functionality.

Quick and easy content cataloguing
Content categorisation
Automatic image and video transcoding

3" party CMS integration

Assets

Downloadable assets can be stored within Fabric™ or taken
from an external site. Assets support a range of catalogue
information; automatically set where possible.

You provide a number of versions of each asset to suit the
range of available devices and Fabric™ will automatically
deliver the best asset for each device.

Wallpaper Assets within Fabric™

Previewing Video Assets within Fabric™

Automatic Transcoding

Fabric™ reduces the amount of time and effort needed to
create mobile content with automatic transcoding:

Dynamic Image Transcoding — preview, thumbnail and
banner images are automatically resized and reformatted
to suit the device so you need only provide one version
of each image.

Dynamic Video Transcoding — your master videos are
automatically resized and reformatted to the correct
aspect ratio, file size, video format and audio format for
the device. You need only provide a CIF and QVGA
version of your videos (wmv or mov).



Layout and Styling

Fabric™ allows the layout and styling of mobile pages to be
fully controlled and easily changed without technical
development. Pages are built from components and styled
with themes and style rules.

Page Components

Available components include sections, lists, tables, text,
images, links, image links and forms.

Page layout changes are made quickly and easily by adding
and moving components.

Page within Fabric™ Page Builder and on a phone

Page Styling

Page styling is managed within themes allowing
instantaneous site-wide style changes to be made.

Themes can be associated with a category so that all the
pages within that category are styled consistently.

Theme Management within Fabric™

Content Item Properties

Each page component can take its properties from a content
item. For example, a text component can display a video’'s
title and an image component can display the video’s preview
image. This speeds up the task of creating pages as authors
don’t need to manually enter all the information.

Other properties can also be displayed within pages, for
example: the user’s name or phone number and the make
and model of their device.

Complete control over layouts
Theme-based page styling

Templates for quick site changes

Dynamic Components

The time taken to create and manage pages is reduced by
the use of dynamic components.

For example, a page can include a dynamic list which
automatically lists the 5 most recent music videos. Dynamic
pages can be automatically ‘chunked’ into pages of x items
interlinked by next and previous links.

Dynamic pages
Block Templates

Page building is made quicker and easier by the use of block
templates which pre-define page blocks e.g. a table of
thumbnail image links.

The page author simply needs to define the particular content
item to be displayed, and all the relevant properties and
imagery will be pulled from that item.

Site-wide layout and styling changes can be made simply by
updating a block template — all instances of that template are
instantly updated across the site.

Page Templates

Pages used to display content item previews are controlled
by page templates, allowing the pages to be changed without
needing to update every content item.

Each type of content item within your service can be
displayed in a unique way within its own specific template.

Where the same content is shared across multiple services,
templates allow each service to be uniquely styled with
minimal effort.

Content Items sharing a preview Page Template



Interaction

In our experience, mobile sites which actively interact with
their users are the most successful — they encourage users to
spend more time with the brand, and allow site owners to
capture personal user information.

Fabric™ offers a wide range of interactive functionality, all
managed through its user interface without the need for any
technical development.

Unique user identification is available for services using an
identification service (e.g. Bango), personalised SMS
discovery (e.g. mBlox) and On-Portal services.

Search

Providing a search facility helps users find the content they
are interested in more quickly. Reducing click distance is very
important to encourage more downloads and user retention.

Fabric™ indexes all catalogue information allowing search
results to be limited by content type or category.

Search pages (and any dynamic page) can be automatically
‘chunked’ into pages of x items interlinked by next and
previous links.

Search Form and Results page

Content Rating

Asking users to rate content can encourage them to
download more content and provides useful feedback on the
quality and popularity of content.

Fabric™ allows users to rate content and the average rating
can be displayed on the page.

Content Rating Form and Confirmation Page

Click-to-call links

Flexible forms for data capture and quiz

Fully indexed search

Content rating via forms or images

Unique user identification

Forms, Competitions and Quizzes

Forms can be constructed from any form component —
radios, checkboxes, input fields and submit buttons.

The information submitted is recorded by Fabric™ using the
form and field names you specify and is immediately
available to you within the online reports.

Data Capture Forms within Fabric™

Fabric™ allows interactive quizzes to be created using a form
with a series of multiple choice questions. Each answer is
associated with a score and the total score is used to redirect
the user to an appropriate results page.

Multi-Question Quiz with different outcomes

Click to Call Links

Click-to-call (WTAI) links are an easy way to interact with
your users. You simply include the appropriate block template
on your page and add your phone number.

Textual and Image click-to-call links



Monetisation

Mobile sites differ in their approach to the monetisation of
their content. While many sites offer free content to support
their goals of promoting brand awareness and interacting with
users, others exist to generate revenue from their content.

Various revenue models are available — charging users per
download (pay-per-event), charging users to access the site
(subscription) and selling advertising (ad-funded).

Fabric™ supports all of these models, which can be used
alone or in combination for each mobile site. All models are
configured entirely within the user interface with no need for
technical development.

Pay-per-event (PPE) Services

Within Fabric™, content is assigned a ‘price tier’ rather than
an exact price. The actual monetary value of each price tier is
then managed per content type for each service. This allows
quick and easy price changes, and the same content to be
priced differently across services.

It is also possible to decide whether to allow users to
download content they have previously purchased again for
free, and the timescales for this.

Price Tier Mappings within Fabric™

Off-Portal services can use the out-of-the-box Bango
payment solution (Bango account required) and other
payment provider plug-ins are available on request.

On-Portal services use the operator's preferred billing
mechanism — several are available out-of-the-box and other
operator plug-ins are available on request.

Whichever billing provider is used, your specific login
information and billing codes are easily configured.

Subscription Services

Fabric™ supports the use of subscriptions and timed access
payments using Bango.

Plans are in place to support subscriptions within Fabric™
using premium SMS billing.

PPE, subscription and ad-funded models
Full web-based management

Video pre-rolls added dynamically

Out-of-the-box Bango integration

Ad-funded Services

Fabric™ supports partially or fully ad-funded mobile sites with
its built-in ad campaign mechanisms.

Online accurate reporting of the page impressions, click-
throughs and downloads for each campaign is available.

Campaigns are fully managed within the user interface by
defining the content to be included (by item, folder, category,
type and service) and the live dates.

Campaigns can be limited to a maximum number of
downloads/page impressions and can be queued up to
automatically switch to the next campaign on completion.

Banner Ads

Clickable ads (images or textual) can be
displayed anywhere on a mobile site to
earn CPC/CPM revenue.

Adverts can be pulled from an Ad Server
(e.g. AdMob), or from your own inventory
managed within Fabric™.

Sponsorship

Advertisers can fund some or all of your
content in return for displaying their
branding. Sponsored  content s
automatically made free to users.

The sponsor’s branding can be placed
anywhere on sponsored pages.

Video Pre/Post-Rolls

Advertisers can fund some or all of your content by pre-rolling
and/or post-rolling your videos with a short video advert.
Sponsored videos are automatically made free to users.

The pre-roll and/or post-roll can be automatically added to the
videos using dynamic video transcoding within Fabric™.

Video adverts can be pulled from an Ad Server or from your
own inventory within Fabric™,

Campaign management within Fabric™



Promotion

Any mobile site needs to be promoted to ensure high levels
of traffic and downloads. There are a variety of methods to
promote your mobile site.

Buy Banner Ads

Placing click-through banner adverts on other popular mobile
sites is a proven way to drive traffic to your own mobile site.

Recent successful uses of banner ads to promote sites built
with Fabric™ include the Nissan Navara microsite, which
received thousands of hits via a banner ad on The Sun
mobile site, and the HP microsite promoted with banner ads
on a variety of UK and Dutch mobile sites, including the
Orange portal.

You can make use of ad servers (e.g. AdMob) to display your
banner advert on a wide variety of sites. Alternatively you can
approach operators and site owners directly (e.g. many
mobile operators manage their own banner advertising as do
large sites like Channel 4).

Examples of click-through banner ads

Shortcode Discovery

Many mobile site owners advertise a shortcode within their
TV, print and web media. Users send a keyword in an SMS to
the shortcode and receive a link to the site within an SMS
and/or WAP Push.

Fabric™ allows keywords to be associated with particular
content items within a mobile site allowing specific deep-links
to be sent to users. If required, Fabric™ will generate a
personalised link for each user allowing accurate user
statistics to be captured.

Mobile Search Engines

Registration with mobile search engines is important to
ensure your site appears high in the results. Mobile 1Q
provides this service to all its customers.

Web Triggers

Web triggers are a similar kind of discovery to shortcodes,
the user enters their phone number into a web form and is
sent an SMS and/or WAP Push linking to the mobile site.

Bango provides web trigger support to Bango account
holders.

Send to a Friend

Fabric™ provides support for ‘send to a friend’ functionality.
This allows users to forward a link to your site via SMS and/or
WAP Push to their friends.

Send to a friend is easily configurable within Fabric™ for
each mobile service. You can decide: whether to send an
SMS, WAP Push or both, whether to limit users to a certain
number of messages each day, the url to send (a content
item deep-link or home page link), and the message provider.

Options include Mobile IQ’s message provider, Bango’'s
messaging service (Bango account required) or configure
your own message provider account details within Fabric™.
Mblox and Minick are available out-of-the-box and other
providers can be integrated on request.

Configure Send to a Friend within Fabric™

Adding a Send to Friend form into a mobile site is simple
using the pre-built templates available from Mobile 1Q.

Send to a Friend form and example WAP Push



Reporting

Mobile 1Q recognises that full and accurate reporting is
essential to allow reconciliation with 3™ parties (such as ad
servers, content partners, operators), to understand the most
successful content, and to access information captured from
users (e.g. competition entries).

Recorded Data

Fabric™ records as much information as possible about
mobile site activity to support its online real-time reports.

Users

For services with unique user identification, all information
possible is recorded against the user (msisdn, device,
network operator).

Return visits from the same user are recorded against the
same user record ensuring accurate reporting of unique
users.

Sessions

Each visit is managed within a user session against which alll
activity is recorded.

Page Impressions

Every page request is recorded against the user and session
including the referral site and search words (where available),
network operator and response time.

Requests from crawlers, monitoring tools, identification
services and asset downloads are excluded from reports to
ensure an accurate view of ‘real’ users.

Reports allow analysis of the next pages visited from a
specific page allowing you to track the success of particular
page layouts.

Content Downloads

Every download of premium content (even if it is free) is
recorded against the user and session.

Purchases are recorded with their value, payment
mechanism and status. Ad-funded downloads are recorded
against the campaign allowing reports to be run for each
campaign.

User Interactions

User submissions of data capture forms, content ratings and
send to a friend requests are recorded against the user and
session, allowing analysis of user habits within your sites.

Accurate online, real-time reporting
Download reports in multiple formats
Unique user and session statistics

Excludes monitoring and crawlers

Online Reports

Fabric™ offers real-time reports within the user interface to
authorised users. Reports can be viewed or downloaded in
pdf, xIs, csv and html format.

A number of reports are available out-of-the-box while
custom reports are available for a small extra fee.

Example Reports within Fabric™



Device Optimisation

Fabric™ has been built to provide an optimal user experience
across all devices.

The Mobile 1Q device data provides the required information
on over 1500 devices. This data has been collated from
manufacturer specifications, operator specifications and
manual device testing.

When a device visits a Mobile 1Q service it is identified using
the user agent and uaprofile sent by the device. The device
data is then used to optimise the site appropriately for the
device.

When a new device visits for the first time, the user agent,
uaprofile and supported capabilities sent by the device are
captured.

In many cases, the device data within the uaprofile can be
used immediately to provide the best possible experience.
This gives Fabric™ the unique advantage of intelligently
learning about new devices as they appear on the market.

Meanwhile, Mobile 1Q’s device data team constantly review
this new information, source missing data and provide device
data updates within a few days.

Specific device optimisations include automatic:

Hiding of links to content which a device cannot
support

Resizing and reformatting of images based on the
device’s screen size and image support

Selection of the best version of an asset based on
the device’s capabilities

Transcoding of master videos into a supported
format and size

Hiding of links to content tagged as 3G only for non-
3G devices

Delivery of suitable mark-up to the device (XHTML
Mobile Profile, XHTML Basic, WML 1.2)

Minimisation of the page weight by removing
unnecessary elements and styling

Ownership Options

If you prefer to outsource the building of your mobile sites
Mobile 1Q can offer you a fully outsourced solution — you
simply pay for each service depending on how much
functionality you make use of.

Fabric™ can be easily installed on your own servers under
our licensed model. You will receive training, support, regular
device data updates and minor release upgrades.

Alternatively you can make use of our managed service,
hosted at Rackspace. You pay for the functionality you make
use of so it can be a good way to start off. You will receive
training and a comprehensive user guide.

Showcase
A selection of mobile sites built using Fabric™ is listed below:

http://mobileiq.mobi

http://bourne.mobileiq.mobi

http://nissan.mobileig.mobi

http://hp.uk.mobileig.mobi

http://bsm.mobileig.mobi/beckham

http://bsm.mobileig.mobi/motodi

http://summercamp.mobileig.mobi




